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We promote Croatian culture with a modern approach
to sustainable management ofculturalassets,
program production,heritage interpretation,

communication and education.

UOILSSI

We are a nationally and internationally relevant

stakeholder in the culturaland creative industries field

Vvision

and a synonym forexcellence in the cultural

management.


https://culturalheritageinaction.eu/transforming-fortresses-into-a-major-cultural-hotspot/
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https://www.youtube.com/watch?v=TbLY3rogQIY
https://www.youtube.com/watch?v=XQB1q5gC3_Q
https://www.youtube.com/watch?v=YxuQ115BP34
https://www.youtube.com/watch?v=PimcQy_9epE

Active encouragement and dissem ination of
interestin culturaland historicalheritage,a
modern and innovative approach,development
and education ofthe audience since 2014 up to
today brought impressive results:

REVITALIZED
LOCATIONS

THEFORTRESSES
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MORE THAN 700 EVENING EVENTS
WITH 200 000 VISITORS AT TWO
LOCATIONS


https://www.youtube.com/watch?v=xlnb_Zqp_Ug

OCTOBER
St.Michael’s Fortress was
awarded the Cultural Attraction
* MIXXAward forInnovative Use of Technology: Storytelling in . _Ofthe Y@faf
Augmented Reality, Barone Fortress (Communication Days) (Croatian Tourist Board)

* FBuropean MIXXAward,silver in the Virtualand Augmented
Reality category: Barone Fortress, Storytelling in Augmented
Reality (MIXX Europe Awards, Amsterdam)

e Barone Fortress was awarded the Cultural Attraction ofthe
Year (Croatian Tourist Board)

FEBRUARY
Grand PRix for the best

communication project in the public
sector

(Croatian Association for Public
Relations)

FEBRUARY

Grand PRix for the best
communication project in the

[ J [ ]
public sector,Barone Fortress
(Croatian Association for Public

Relations)

MARCH

The Friends Club of Sibenik fortresses
is anexample ofgood practice
chosen by Economia Creative.

Culturalheritage:Best practices in
innovative audience development
OCTOBER
Fortress of Culture Sibenikis an example of
good practice atthe European level
Cultural Heritage in Action

OCTOBER

House of Arts Arsen was
awarded the Cultural Attraction
ofthe Year
(Croatian Tourist Board)




Croatian CoralCentre
Zlarin

= Opening soon

* Dedicated to the tradition of
corals,interpretation,protection
and promotion of Zlarin’s natural
and culturalheritage




ST. MICHAEL'S

FORTRESS

The symbolofthe city of Sibenik

and the ,
as wellas the second most
visited fortification monument in

Croatia.

and innovative presentation

light projections on the walls ofthe

cisterns from the 15th century
* Personalized route creation by using the

* Storytelling through
with the historicalcontext and development of

fortresses
with recycle bins and durable

&reusable cups



BARONE .'
FORTRESS

An impressive building from the
17th century,located 80 meters
above sea levelisidealfor
holding more intimate events,
and is known as the locals
living room..

Fortress ofaugmented reality

Barone fortress is a place where history is told by
using the technology of AR(augmented reality).
You can take a walkaround the fortress and by AR

technology device lookback in the history of Sibenik,
An exclusive lounge location that regularly offers
movie nights underopen skyas wellas a music
programes

while the realworld around you is expanding by

computer generated image and sound.



ARSEN

A for Arsen.
A for Art.
Aforbeginnings.

Aplace foralltypes,shapes and
colors ofart.

HOUSE OF ARTS ARSEN

CLCK HERE FOR THE HOUSE OF
ARTS ARSEN DRONE TOUR!

Aunique mixed-art venue space in Croatia thattransforms from a concert hall
into an artcinema,a hallforlectures and workshops or exhibitions and
performances thanks to the modularfloorthattransforms the space in a quick

and simple way with top production equipment. House of Art Arsen is the

home ofallarts with a continuous programs: film titles,children's and youth

programs,concerts and stage performances etc.


https://www.youtube.com/watch?v=RZIhGqIK8Rw

ST. JOHN’S
FORTRESS

The largest ofthe three Sibenik fortresses and the last

one reconstructed.lt was named afterthe smallchurch
of St.John the Baptist which once existed there.
It is recognizable by its shape — the staron the south,

and the pilers on the north.

CAMPUS IN NUMBERS:

e 1700 square meters

* l4bedrooms with 52 beds

* 3interactive classrooms
with 110 seating positions

The educationalcampus is intended forstudent groups,young
experts and artists who are coming to Sibenik for study visits or other
educational purposes. This kind of space willalso contribute to the

development ofeducationaltourism.



Educationalcampus atSt.John’s Fortress [

Focalpoint and key resource m building the image ofthe city as:

- a favorite Adriatic destination for culturalresidences and artistic activity,

- a Mediterranean center foreducation and research ofheritage,culturaland creative
industries

- anincubatorofideas forimproving sustainable tourism and quality oflife based on
culturalheritage and creative industries.



Campusis ntended for

organized groups of visitors ST. JOHN’S
FORTRESS

study visits

field work

summerschools

scientific gatherings

culturaland creative industries
educations

cartprograms

team building

*sportscamps

e professionaltraining
egastroacademy

e conferences

ebusiness events



Modernly designed bedrooms have access to an open atrium and are bathed in naturalsunlight.

Accommodation

A A R T L A

adapted for disabled
people with a
bathroom and a toilet,
surface area 25 m?

Luwil LuuUuUIL )
room with a
bathroom and
a toilet,surface
area 2Im?

(quadruple)
rooms, with bunk
beds,a bathroom
and a toilet,
surface area 21m?



ST. JOHN’S
FORTRESS
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The three multimedia halls are equipped with technologicalsolutions that support interactive learning programs. The halls are
completely modularand can be adapted to allof your needs, whether there are lectures, workshop programs or conferences

held.



PUBLIC INSTITUTION IN
CULTURE FORTRESS OF
CULTURE SIBENIK

Vladimira Nazora 1,22000 Sibenik, Croa tia

gorana @tvrdjava-kulture .hr
tvrdjava-kulture.hr

We approach every
collaboration and
partnership as a
heritage thatshould be
left for inheritance:
high quality and long-
term,but with a lot of
passion, freshness and
youthfulness.



mailto:gorana@tvrdjava-kulture.hr
https://www.tvrdjava-kulture.hr/en/
https://www.facebook.com/tvrdjavasvmihovila
https://www.linkedin.com/company/fortress-of-culture-%C5%A1ibenik/mycompany/
https://www.youtube.com/channel/UCP7LdBE_vaSNoo55-tGpIHw
https://www.instagram.com/fortress_of_culture/
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